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RealEstate

As Mountain View home prices 
over the last four years have 
risen steadily, so has the speed 

at which buyers are snatching houses 
off the market. While in many U.S. 
home markets houses can languish 
on the Multiple Listing Service for 
three to six months or more, Moun-
tain View homes averaged less than 
16 days on the market from 
June to October this year.
 Higher prices clearly 
don’t form an obstacle to 
buyers. The average square-
foot price for homes here 
was $587 in January 2011 
and has grown consistently 
in the ensuing months to 
hit $990 per square foot in 
October 2014. For the last 
nine months, the average 
hasn’t gone below $870.
 People want to live and invest in 
Mountain View properties, and buy-
ers are coming into the market with 
the kind of money that results in quick 
sales. Look at the average days on the 
market for homes in June through 
October for the last four years: 
 2011: 30.6 days
 2012: 20.0
 2013: 17.2
 2014: 15.4

Buyers willing to pay more
 Even with rising prices, homes in 
Mountain View are still priced quite 
moderately by the standards of some 
Silicon Valley cities. Currently there 
are 13 homes/condos available on 
the MLS, ranging from $405,000 to 
$3,295,000. Nine of these are priced 
at under $1 million. Only one is listed 

at more than $2 million.
 But these are just listing prices. 
Homes here rarely sell for what the 
owner initially asks. In fact, in only 
three of the last 46 months did the 
price paid for homes go under the 
asking price. The last time was in 
January 2012.
 Through October 2014, buyers paid 

an average of 11.13 percent 
over listing prices.

 Low inventory
 One reason Moun-
tain View homes tend to sell 
so fast is that there are so 
few of them available. The 
desire to buy hasn’t dimin-
ished, though the inventory 
has. Compare population 
and homes inventory of 

Mountain View to neighbors Sunny-
vale and Los Altos Hills (population 
numbers are approximate).
 Mountain View has a population 
of 74,000 and 13 homes up for sale. 
Sunnyvale, with about double the 
population, has more than four times 
the number of homes currently listed, 
with 54. Los Altos Hills’ population is 
just 7,900, about a tenth of Mountain 
View’s, yet 20 homes are on the mar-
ket there.
 Statistics can be interpreted in 
a number of ways, but two things 
appear clear: Mountain View home-
owners in large numbers are staying 
put, and buyers are ready and able to 
move in fast when one of them start 
stirring.

Hadar Guibara is a Realtor with 
Sereno Group of Palo Alto. She can be 

reached at hadar@serenogroup.com.
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PENDING SALE

4 bedrooms | 2.5 bathrooms | 1,904 sq ft  |  7 years old

2 bedrooms | 2.5 bathrooms | 1,171 sq ft  
patio, 

4 bedrooms | 3 bathrooms | 2,264 sq ft  | 4,356 sq ft lot

Offered at $1,648,000

    Offered at $749,000
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MOUNTAIN VIEWVOICE FOOD FEATURE

MOVIE TIMES

BEST BETS FOR ENTERTAINMENT

A San Mateo native, Vinny 
Ferrando has been a Bay 
Area sports fan for as long 

as he can remember. Practically 
raised at Candlestick Park, Fer-
rando’s father used to drive the 
family to games in his San Fran-
cisco Giants-themed car, which 
landed them a front row parking 
spot every time. 
 Ferrando began working in the 
food industry as a teenager, even-
tually managing a restaurant in 
Chico during his college years. 
He said organizing employee 
schedules, maintaining stock 
orders and pulling long hours 
there gave him the confidence 
and the know-how to open his 
own joint, Sandwich Spot, about 
a year and a half ago.
 “I’ve always just liked deal-
ing with food and dealing with 
people,” Ferrando said. “It just 
became time and I decided I 

wanted to be my own boss. So 
that’s how we got here.”
 Today, just over 18 months 
since opening his first Sandwich 
Spot, Ferrando combines his love 
of local sports, good food and 
happy people at one of the top 
Yelp-rated eateries in Mountain 
View. The shop has designated 
wall space for each of Ferrando’s 
favorite sports teams, and the big 
screens tune in for every game. 
 There are 27 Sandwich Spots 
locations in the Bay and sur-
rounding areas, but each is oper-
ated by a different owner and has 
its own style and menu. The Spots 
are not franchised, but rather 
run under a licensing agreement 
which allows each owner to 
personalize and maintain each 
outpost as he or she sees fit. 
 Ferrando has a fun-loving, 

F O O D F E AT U R E

and grub
Games

MOUNTAIN VIEW’S 
SANDWICH SPOT 
HOPES TO MAKE A 
FAN OUT OF YOU
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The Sandwich Spot’s decor has a familiar feel for Bay Area sports fans. 


