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By Hadar Guibara,  
Sereno Group Real Estate

Scanning the performance of the 
Menlo Park real estate market 
over the last four years reveals 

an unmistakable trend: As the price 
of homes goes up, the length of time 
homes sit on the market goes down.
 Logic argues against this. One 
would think that when homes 
become more expensive, buyers 
would be more selective and spend 
more time shopping and strategizing. 
The term “priced out of the market” 
applies in most commer-
cial sectors and means that 
when an item is priced too 
high, it usually sits on the 
shelf.
 But this is Menlo Park 
real estate, and some other-
wise sound economic theo-
ries don’t apply here. In 
this city, rising home prices 
are causing buyers to jump 
on those properties faster 
than ever. This includes 
investors both foreign and domestic 
as well as people who simply want to 
make a life here.
 
Price trends
 Looking at the price-per-square-
foot metric, it’s easy to see what’s 
been taking place since the start of 
2011.
 That year kicked off with an aver-
age square-foot price in January of 
$663. The average fluctuated during 
2011, going as high as $792 in Octo-
ber and as low as $552 in September.
 In 2012, the average price per 
square foot jumped into the mid-700s 
and low $800s. The rise continued in 
2013, with a November high of $998 

and an average just below $900.
 During the first 10 months of 2014, 
the square-foot price of Menlo Park 
homes has averaged $956.40. It’s 
been as high as $1,125 in June and 
$1,032 in October.

Less time on market
 Rising home prices clearly aren’t 
dissuading buyers. The trend seems 
to be attracting them. And it’s not 
just “buyers,” but rather buyers who 
are eager to quickly pay above the 
listing prices of the homes.
 From January to October 2014, 

listed homes have been 
bought, on average, in 
20.6 days. By comparison, 
in the same time period 
in 2011, homes in Menlo 
Park averaged 44.1 days on 
the market before being 
sold.
  Looking at the 
month-to-month sold 
price-to-list ratio during 
the first 10 months of this 
year, buyers have paid 

from 5.3 percent to 9.8 percent above 
initial asking prices, with the average 
being 7.2 percent.
 This is another trend to watch. In 
January to October 2011, home buy-
ers actually paid less, on average, 
than the homes’ list prices: 99.99 
percent of the list price, to be exact.
 These numbers indicate that even 
with higher home prices, Menlo Park 
is a very attractive community to 
many, and a variety of buyers are 
eager to own property here. A
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“It is an excellent way to get information out to people in my market sphere 
because it is an excellent newspaper. It carries area news and features 
that people in Woodside, Portola Valley and Atherton want to know 
about.  When I list exceptional homes and estates, I want to get the word, 
and the pictures, out. The Almanac is a great way to do that.”

“The Almanac has been a 
trusted part of my Real Estate 

marketing strategy.”
– Ed Kahl
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